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End-to-end implementation: measurement plans,
data layer design, event schemas, debugging
and reporting workflows used by leading
product teams.
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» Engineering & MBA Students c i 6 * Implement accurate tracking « Track user interactions precisely
* Marketing Professionals » Build robust data layer & event « Measure marketing performance
Google Google Tag Looker :
+ Web Analysts Analytics 4 Manager Studio schemas * Understand customer behavior
s Developers * Debug & validate like a pro + Drive data-driven decisions
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» Anyone interested in Analytics Tag G Data = Create meaningful reports digital analytics
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Master SEO, Paid Ads, Al Contant Craation,

Marketing Automation and Analytics through
industry-tocused practical training.
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Googhn Tag Manager Professional Program

Google Tag Manager

A structured, hands-on curriculum designed to take you from fundamentals
to advanced implementation through real-world projects and practical

learning
Duration @ Mode
n 2 -4 Days On Campus

CURRICULUM MODULES
Module 1: Introduction to GTM

@ * What is Google Tag Manager & how it works
« GTMW Architecture & Key Concepts
« GTM Intarface and Ul Overview

Module 2: Tags in GTM

» Types of Tags in GTM
+ Configuring GA4 Configuration Tag

= Custom HTML Tag
= Conversion Linker & Others

Meodule 3: Triggers in GTM

=t = Types of Triggers
% * Page View Triggers
« Click, Form, Scroll, Timer & Custom Triggers

= Trigger Groups & Exceptions

Module 4: Variables in GTM

« Types of Variables

= Built-in Variables
« User-Defined Variables
= Data Layer Variables

Module 5: Data Layer Implementation
@ = What is Data Layer?

= Designing a Robust Data Layer

« Pushing Data to Data Layer

= Data Layer Best Practices

Module 6: Custom JavaScript Variables
< / > « When & Why to Use Custom JS

= Creating Custom JavaScript Variables

* Use Cases & Examples
Module 7: Server-side Tagging (Introduction)
& « What is Server-side Tagging?
I s Cliant-gside vs Server-side
« Benefits & Use Cases

« GTM Server-side Overview

Meodule 8: Testing, Debugging & Publishing

Preview Mode & Tag Assistant

D
=
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Debugging Techniques

Versioning & Environments

Publishing Best Practices

Module 9: Capstone Project

@ « Implement end-to-end tracking using GTM

= GA4 Integration

© 06 0 6 606 6 66 o0 o

= Custom Events, Data Layer & Reports
* Presentation & Review

Google
Tag Manager

e) Eligibility

X H All Engg Streams | MBA | BBA
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(%) 3 - 4 Hours
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(% 3 -4 Hours

{*} 3-4 Hours
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@ Hands-on Exercises +« Real-world Scenarios + Expert Mentorship =+ Certificate of Participation
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Certificate
Certificate of Participation

WHAT Y WILL LEARN

Configure tags, triggers and variables
Implement data layer for we

Track events and user interactions
Integrate GA4 with GTM

Use Custom JavaScript Variables
Introduction to Server-side Tagging
Test, debug and publish like a pro

Build industry-ready tracking solutions

TOOLS & PLATFORMS
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Google Tag Google Analytics 4
Manager

e O

Google Ads Looker Studio

¥

Google Chrome Tag A.ssustam
DevTools {Preview)

PROGRAM DELIVERABLES

Comprehensive Study Materials

Hands-on Implementation

@
Real-world Project
@ Bonus Resources

Cartificate of Participation
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